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Before we get started
• Take notes using the Participant Guide

• Captioned recordings will be available

• Use the chat panel to say hello, chat with other attendees, and 
participate in breakouts



What we’ll cover today
• How voters look for civic information online

• Best practices for social media

• Basic design principles for engaging graphics



Agenda
• How people access civic information (15 mins.)

• Social media best practices (30 mins.)

• Breakout: Social media campaign (10 mins.)

• Principles of good design (20 mins.)

• Group discussion (15 mins.)



UNDERSTANDING YOUR AUDIENCE

Who are you trying to reach? How do they get their information?











of U.S. adults have at 
least one social 
media account

72% 

Source: Pew Research Center, 2019



% of adults who use at least one social media 
site, by age

Source: Pew Research Center, 2019



White

Source: Pew Research Center, 2018

Black Hispanic

12% 23% 25%

Smartphone only



of U.S. adults get 
news on their social 
media

68% 

Source: Pew Research Center, 2018





Make a plan

1. Who are you trying to reach?

2. What are their needs?

3. What are their pain points?

4. Are you answering their basic questions?

5. Are you speaking to them in language they can understand?



SOCIAL MEDIA PLATFORMS

Facebook, Instagram, and Twitter at a glance



of adults use Facebook69%
Source: Pew Research Center, 2019



Facebook content 

● Write short summaries with 

a call to action

● Include videos and images

● Avoid hashtags

● Post 1-2 times per day



of adults use Instagram37%
Source: Pew Research Center, 2019



Instagram content

● Show behind-the-scenes activity

● Include human faces

● Choose filters with warm colors and high 

contrast

● Use hashtags generously

● Post 1-2 times per day



of adults use Twitter22%
Source: Pew Research Center, 2019



Twitter content

● Retweet & share

● Show behind-the-scenes

● Show off your office’s 

personality



SOCIAL MEDIA BEST PRACTICES

What does it take to use social media effectively?





How do I get verified?

Prepare your account 
for verification

Contact your Chief 
Election Officer 



Government 
email

Two-factor 
authentication



Personalized 
cover/profile 
photos

Purpose of 
the agency

Link to official 
website

Active account



Personalized 
photos

Represent only 
your office



Post often

● Retweet and share

● Show behind-the-scenes

● Show off your office’s 

personality



Use photos



Encourage sharing and engagement



Post at the right time

When people are on Twitter:

● 181% more likely while 

commuting

● 119% more likely during 

school/work hours



Have a social media policy

1. Employee access – roles & responsibilities

2. Security – passwords

3. Legal – Records retention

4. Acceptable use – Personal v. professional accounts

5. Public conduct – Comments policy



Plan ahead



Measure success



Consider advertising



Social media as a tool for trust



Guest speaker

Sarah Mohan
Project Manager – Media and Outreach

Harford County Board of Elections



Turning best practices into action

● Get your info out in a relatable way

● Avoid the big bad words, leave politics out

● Be clear and professional

● Don’t be afraid to show your personality

● Point people in the right direction





● Build online relationships

● Retweet, share, comment, and like

● It seems simple, but answer everyone

● Use what you’ve got

It’s called “social networking” for a reason





Extra tips

● Post often, but not too much

● Check your analytics – its free!

● Hashtags are an art form

● Shorten your links – bitly.com

● No two platforms are the same



BREAKOUT
Create your own social media campaign



Breakout

Using the Twitter Campaign handout, choose an event to build a campaign around. 

You’ll need to:

1. Define your goals and target audience

2. Choose your metrics

3. Draft 2-3 Tweets, including 1 that incorporates a current event

4. Decide when you will send each Tweet



Report back (5 min)

Tell us about the campaign you created!



PRINCIPLES OF GOOD DESIGN
Enhance your social media outreach with effective graphics



Visuals are 
processed

faster than text

60,000x



Design 
serves a 

purpose

















Size 
matters





Accessibility 
matters



Accessible graphics include:

● Alt text, when posted on your website or in an email newsletter

● Plain language, avoiding acronyms when possible

● Contrasting colors

● Easy-to-read fonts





Twitter accessibility tips

● Keep it simple. 

● Write in plain language whenever possible.

● Use camel case hashtags (i.e., capitalize first letters of compound words as in 

#ElectionTools).

● Publish your contact information on your Twitter account.

● Enable image descriptions for your account.





ElectionTools.org

Voter outreach graphics Civic icons and images





GROUP DISCUSSION

What are your next steps for improving your social media efforts?



Your plans

● What resonated with you from today’s course? 

● What are your next steps?



Questions for us

● What questions do you have about what we covered today?

● Do you have any questions that today’s course did not answer?



WRAPPING UP

We’ve covered a lot today



What we have covered today

● How people look for civic information online

● Best practices for social media

● Design principles for engaging graphics



Communicating Trusted Election 
Information

Later this summer…
Combating Election Misinformation
Thursday, July 30th | 2pm EST

techandciviclife.org/course/trusted-info/



Free COVID-19 Webinars for Election 
Officials
• May 19 – June 30

• 2 webinars per week (except June 2)

• 60 minutes each, with plenty of time for Q&A

• Sessions are stand-alone: register for what’s useful to you

• We’ll post the captioned recordings and slides after each webinar

techandciviclife.org/covid-19-webinars/



Evaluation

● How was your experience with today’s course?

● A brief survey is linked in the chat box.

● Please complete the survey now to provide feedback and 
improve the course for future participants.



THANK YOU!

Email: courses@techandciviclife.org

Twitter: @HelloCTCL

Website: www.techandciviclife.org

#TrustedInfo2020


